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Branding a Sustainable Future:

Special Places with Special Values 







Marine • Body • Soul



Preservation Through 

Access and Community Engagement



We value experiences that affect our lives in meaningful 

ways. By fostering strong personal connections through 

access and relevance, there is a greater public will for 

action.  People protect what they value.













“The impacts of a boundary expansion fit directly into 

the Chamber’s Mission of advancing the economic 

development and community’s quality of life; therefore, 

we give our full support for boundary expansion…”—

Alpena Chamber of Commerce 





As your Sanctuary of the Great Lakes, Alpena is a 

haven from daily life. Culturally rich and 

surrounded by natural beauty, Alpena is the place 

to relax, rejuvenate, and inspire the happy, 

healthy, and creative you.



Learning Opportunities: Heritage, culture, environment, wellness & 

technology

Wellness: Fitness, outdoor recreation, healthy eating, relaxation & 

empowerment

The Environment:  Sanctuary, Lake Huron, TB River, state parks, 

trails, silent sports, birding and other environmental attractions.

Pillars of Brand



sanc’tu·ar’y (sangk-

choo-er-ee) n., pl – ies

1. A sacred place.  2. A 

place where people 

connect with each other, 

the environment, history, 

and their creativity.  3. 

Where lasting memories 

are created and 

embraced.  4. Alpena, 

Michigan





Branding, Marketing, 

Advertising, Logos & 

Slogans

Slogans and logos are to 

branding as the tip is to the 

entire iceberg



You Must Earn Your Brand 



Earning the Brand

• 50 Action Items and 

Growing









Sanctuary of the Great Lakes 

Economic Development Quality of Life



A brand is a promise. 

A good brand is a promise kept.
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