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Why does America need
USA?

THE 96% / 27% CHALLENGE.

The same landmark study that brought the financial plight of America's artists to light also
confirmed this shocking statistic: Although 96% of Americans value ART in their communities
and lives, only 27% value ARTISTS. So the need is clear — in order to close the gap between
the love of art and the ambivalence toward those who create it, artists need champions. Artists
need advocates. Artists need you. Artists need USA.
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About ArtPlace

10-year collaboration

14 foundations + 8 federal agencies + 6 financial institutions
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Creative Placemaking Components

* Delineate a community
 |dentify a challenge or opportunity
 Propose an arts-based intervention

e Define success
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National Grants Program

Since 2011

« $56.8 million
* 189 projects

e 122 communities of all sizes in 42 states + DC

=> In 2014, 31% of funding went to rural communities

e More information:
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